关系基模量表（Tsai, S. C.，Cheng, B. S., Chou, L. F., Jiang, D. Y., and Cheng, H. Y. 2009）
(Relational Schema)
简介
关系基模是一种用于社交信息加工和适当社交行为展现的人际互动知识。人们将关系基模视作为他们社交领域的认知地图，它能够帮助个体筛选与解答人际互动中的信息，并引导与个人价值或期望对应的行为。关系基模知识结构强调双元关系，其内容被假定为包括自我图像和他人图像，以及人际互动预期模式的行为脚本，通过重复相似的人际经验来概括。

信度与效度
在《The Leadership Quarterly》2017年发表的《Effects of relational schema congruence on leader-member Exchange》论文中，由于围绕主管与下属的关系模式有所不同，因此考察与社会支持相关的表达关系基模和与经济支持相关的工具关系基模两种类型关系基模。量表中下属相关的表现关系基模的Cronbach's alphas 为0.8，工具关系基模的Cronbach's alphas 为0.84；主管相关的表现关系基模的Cronbach's alphas 为0.83，工具关系基模的Cronbach's alphas 为0.79。

量表
根据自己的实际感受和体会，对下面10项描述进行评价和判断，在最符合的数字上划○。评价和判断的标准如下：
	1
	Supervisors and subordinates should be emotionally attached to each other.
	1
	2
	3
	4
	5
	6

	2
	Supervisors and subordinates should share their feelings, happy or sad.
	1
	2
	3
	4
	5
	6

	3
	Subordinates and supervisors should work like close partners who share everything.
	1
	2
	3
	4
	5
	6

	4
	Subordinates and supervisors should freely share their ideas and feelings.
	1
	2
	3
	4
	5
	6

	5
	Subordinates and supervisors should be good friends who help and trust each other.
	1
	2
	3
	4
	5
	6

	6
	Subordinates' loyalty to supervisors is based primarily on supervisors' power to fulfill subordinates' economic needs.
	1
	2
	3
	4
	5
	6

	7
	The relationship between subordinates and supervisors is nothing more than an economic exchange.
	1
	2
	3
	4
	5
	6

	8
	Subordinates should not exert additional effort unless supervisors provide extra benefits.
	1
	2
	3
	4
	5
	6

	9
	Subordinates are willing to follow supervisors' instructions only when subordinates receive real benefits.
	1
	2
	3
	4
	5
	6

	10
	The extent to which subordinates exert effort at work depends on how many rewards their supervisors are willing to offer.
	1
	2
	3
	4
	5
	6


计分方法
   关系基模量表一共包含10个题项，包括为情感性认定维度和工具性认定维度两个量表维度，其中1-5为情感性认定，6-10位工具性认定。
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